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FOREWORD

‘Artificial Intelligence will give me many advantages in the future’ – does this state-
ment apply to you? Do you believe that new applications and offers will make your 
life easier? Not as a decision-maker in a company, but to you as a private person? If 
so, you are in good company: 55 per cent of the 1,000 respondents of our AI study 
agree with this statement. The question of personal benefits is one of the central 
questions our survey addresses. This is because it serves as an indicator of the cur-
rent mood: Do people believe in the options offered by AI technologies? Or are they 
mostly sceptical? The viewpoint on this topic will be a factor in determining the ex-
tent to which AI-based applications will become established. 

On the other hand, 300 business decision-makers also answered our questions. We 
asked them about their projects, plans and forecasts relating to AI. Their opinion 
on the importance of AI is clear: 90 per cent are convinced that AI applications are 
among the key success factors. The survey focused in particular on two topics: the 
cloud and chatbots. The former is one of the key technologies that powers AI applica-
tions. The latter have become the most visible manifestation of AI technologies used 
to interface with customers: Every third company already relies on such solutions or 
plans to do so. And chatbots are quite popular: Almost 60 per cent of customers who 
already have chatbot experience rated the communication as ‘good’ or better. 

What do these and many other figures derived from our survey reveal? Customers 
are generally open towards AI and interested in this technology. Instead of ‘German 
Angst’ we rather found evidence of ‘German curiosity’. Company leaders can be cer-
tain of this. Now it is up to them to develop compelling offers. 

This report serves as a springboard for discussion about 
your perspective on AI and how we can support you with 
our experience, our understanding of technology and our 

industry knowledge. I’m looking forward to discussing 
this topic with you face-to-face and without any AI acting 

as a go-between.

Best regards,

Volker Gruhn

For more infor-
mation, visit: 
ki.adesso.de

Dear readers,

Human  
is necessary  

before we can have  
Artificial Intelligence.

intelligence
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MANAGEMENT SUMMARY

Artificial Intelligence (AI) has arrived: in people’s heads, in planning and in proj-
ects. For almost one in two respondents, AI is at the top of the agenda for com-
pany managers. This is not really surprising. What did hold some surprises was 
the response regarding priorities for the coming years: The competition from 
digital giants such as Google and Amazon or from start-ups only concerns few 
companies. Only 14 per cent ranked this item at the top of their list. Given the 
dominance of these companies in many sectors of the economy and their unwav-
ering drive to expand into new markets, this assessment is surprising. 

But the results of the survey show that the great importance of AI is recognised 
by managers as well as the consumers. Both groups believe that the positive 
aspects of AI technologies outweigh the negative. Decision-makers see potential 
in AI applications, especially in the field of communication. The rather positive 
general mood is blemished somewhat when it comes to assessing the interna-
tional position of Germany as an AI player: 56 per cent of decision-makers rate 
the positioning of their own country to be mediocre on a global scale. 24 per cent 
even consider it bad. These figures almost exactly match the results of the con-
sumer survey. 

Taking stock  
opportunities, measures  
and mistrust 

CHATBOT SPECIAL:
In many companies, chatbots are among the first AI 
application scenarios. The dialogue-based systems 

are often used in external service processes – and they 
perform well here. The vast majority of customers are 
fine with communicating with a chatbot. Somewhat 

surprisingly, those who already have chatbot experience 
rated the communication favourably –  

59% with ‘good’ or better.

Optimism is the 
dominant mood.

of
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The survey mainly focused on two topics: chatbots and cloud technologies. Chat-
bots are widespread today, and many customers have already had contact with 
such an application. It has left a positive impression on most. This means that 
the applications are not perceived as annoying, but rather as helpful. However, 
the application scenario is decisive. For example, only a minority of respondents 
can imagine opening an account through a chatbot. As an online shopping advi-
sor, on the other hand, it is seen as viable by many people. 

When it comes to cloud offerings, the decision-makers are unanimous: Obtaining 
preconfigured AI applications is the central advantage for 86 per cent of the re-
spondents. In contrast, data protection guarantees offered by cloud providers are 
not very convincing: 66 per cent of those surveyed see this as the biggest hurdle 
in the cloud arena.

CLOUD SPECIAL: 
The technology behind the technology – cloud offerings 

also serve this role in the AI environment, as is confirmed 
by a considerable number of interviewees. Almost ex-

actly half of the companies with previous AI application 
experience are drawing on cloud solutions. One reason is 

to obtain preconfigured AI applications. Another goal is to 
benefit from a more advantageous IT infrastructure. 
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Only 

Almost 

Over Over

of decision-makers believe 
that AI is an overrated and 

hyped topic.

of consumers have already 
interacted with chatbots.

of decision-makers believe 
that investing in AI delivers 

competitive advantages.

of customers believe that 
they will benefit from AI in 

the future.
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17%

60% 

90% 80% 

Almost 

of decision-makers also rely 
on cloud technologies when it 

comes to AI.

50% 
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DEMOGRAPHICS

People and  

In January and February 2020, we conducted a survey 
among corporate decision-makers and end customers 

in cooperation with our market research institute Heute 
und Morgen GmbH. The survey addressed questions 

relating to Artificial Intelligence. Our aim was to gain a 
detailed picture of the current state of affairs as well as 
of expectations and planning based on the answers. We 
were interested in the different perspectives of the two 
target groups: Where do they think alike? What do they 

see differently?

318 company 
managers and 

1,000 end custom-
ers completed the 
online question-

naires.

opinions
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23%
IT

47%
Marketing/
Sales/
Service

6%
Executive

board/
Management

10%
Product

development
In which 

business area 
are you 

employed?

14%
Miscellaneous

20% 
1 to 200 
employees

14%
201 to 
500 
employees

21%
501 to 2.000 
employees

45%
over 2.000
employees

How many 
employees does 
your company 

have?

Source: adesso SE | ki.adesso.de
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DECISION-MAKERS

Which industry best describes 
your company?

Banking/
Financial ser-
vice providers

14%

12%

10%

8%

Insurance 
companies

Manufacturing/
Industry

Energy  
sector

Commerce

Healthcare

Telecommu-
nications

Transport/
Logistics

Automotive

Life sciences

Public
administration

Publishing

Lottery 
companies

Trade fair  
sector

Remainder: Miscellaneous

6%

6%

5%

4%

4%

2%

2%

2%

1%

1%
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Source: adesso SE | ki.adesso.de
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CUSTOMERS

16% 
18 to 29 years

20% 
50 to
59 years

34%
60 years

and older

15% 
40 to
49 years

15% 
30 to
39 years

Age 51% 
Female

49%
Male

Gender
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TOPICS

We had the survey participants take a look into the 
future: What will be the key challenges in the coming 

three years? As was to be expected, technologies 
such as Artificial Intelligence were of key interest to 
our respondents. With regard to the further market 
penetration of AI, this figure gives reason for hope. 

Surprisingly, the frequently invoked threat from digital 
competitors – be they giants such as Amazon or Google 

or start-ups – did not make it to the top of the list for 
most respondents. 

What moves those
responsible
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Only 14 per  
cent of the 

respondents 
mentioned 

competition from 
digital companies.
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What are the key challenges in the coming three years?

0

10

20

30

40

50
50%

Use of new 
techno-

logies such 
as AI 

44%

Develop-
ment of 

innovative 
product 

concepts 

41%

Attracting 
qualified 

em-
ployees 

40%

Optimising 
the 

customer 
experience 

Cost 
pressure / 
price com-

petition

30%

Individua-
lisation of 
products 

and 
services

Optimising 
the 

customer 
journey 

16%

Brand deve-
lopment 

and brand 
manage-

ment

14%

Competition 
from Google, 
Amazon or 
start-ups 

37%

27%

Source: adesso SE | ki.adesso.de
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ASSESSMENT

AI is in the  
of the beholder

eye

Experts and customers alike associate hopes and fears 
with AI technologies. A look at the details reveals that 
positive assessments predominate in both groups. The 
majority of customers (73 per cent) are not afraid of AI 
applications. Only 18 per cent of the decision-makers in 

Germany state that they do not yet know exactly how 
they can use AI in their own enterprise. There is also 

agreement on the importance of the topic: About 80 per 
cent of the customers and the decision-makers are con-

vinced that AI is a decisive competitive factor.

AI is still in its 
infancy.
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Those who invest 
in AI over the next 
five years will gain 

a competitive 
advantage.

1%
I do not 
agree at all

43%
I fully 
agree

49% 
I rather 

agree

7% 
I rather 

don’t agree 

The application 
of AI is still in 

its infancy today.

3%
I do not 
agree at all

29%
I fully 
agree

54% 
I rather 

agree

14% 
I rather 

don’t agree 

There is a lot 
of resistance 

to AI solutions 
in our company.

11%
I do not 
agree at all

25%
I fully 
agree

41% 
I rather 

agree

23% 
I rather 

don’t agree 

Source: adesso SE | ki.adesso.de
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AI-driven 
applications will 

make jobs in my area 
of responsibility 

obsolete.

6%
I fully 
agree

24%
I rather 
agree

40%
I rather 

don't agree

30%
I do not  

agree at all

Legal framework 
conditions 
prevent the 

profitable use 
of AI.

13%
I fully  
agree

36%
I rather  
agree

40%
I rather  

don’t agree

11%
I do not  

agree at all

A hyper-personalised 
customer approach 

will be decisive 
for staying 

competitive.

21%
I fully  
agree

60%
I rather  
agree

15%
I rather  

don’t agree

4%
I do not  
agree at all

Source: adesso SE | ki.adesso.de
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AI procedures 
reduce wastage 

in digital marketing 
and thus 

save money.

25%
I fully 
agree

62%
I rather
agree

10%
I rather

don't agree

3%
I do not 
agree at all

AI creates more 
new jobs in 

Germany than it 
eliminates.

9%
I fully 
agree

45%
I rather 
agree

37%
I rather 

don't agree

9%
I do not 

agree at all

AI is indispensable 
for product 
innovation.

25%
I fully 
agree

44%
I rather 
agree

26%
I rather 

don't agree

5%
I do not 

agree at all

Source: adesso SE | ki.adesso.de
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I do not know 
how we can 
use AI for 

our business.

4%
I fully 
agree

14%
I rather 
agree

33%
I rather 
don't agree

49%
I do not 

agree at all

AI is 
an overrated 

and hyped topic. 

5%
I fully 
agree 

12%
I rather 
agree

40%
I rather 
don't agree

43%
I do not 

agree at all

Source: adesso SE | ki.adesso.de
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AI-driven 
applications will 
make many jobs 

obsolete.

13%
Fully 
applies

57%
Somewhat
applies

26%
Does not

really apply

4%
Does not apply

at all

I’m afraid of being 
replaced by AI 

technology in my 
line of work.

4%
Fully 
applies

8%
Somewhat
applies

25%
Does not 
really 
apply

63%
Does not

apply at all

I don’t really 
know anything 

about AI.

9%
Fully 
applies

25%
Somewhat
applies

40%
Does not 

really apply

26%
Does not

apply at all

Source: adesso SE | ki.adesso.de
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AI is an 
overrated and 
hyped topic.

4%
Fully  
applies

29%
Somewhat
applies

43%
Does not

really apply

24%
Does not

apply at all

AI will be a decisive 
competitive factor 
in an increasingly 
growing number 

of areas.

14%
Fully 
applies

64%
Somewhat
applies

19%
Does not

really apply

3%
Does not 

apply at all

Source: adesso SE | ki.adesso.de

< BACK     | NEXT >

CUSTOMERS

5% 
Fully applies

43% 
Does not 
really apply

30% 
Does not 

apply at all
22%
Somewhat  
applies

I’m afraid
of AI!
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AI will offer 
me many 

advantages 
in the future.

7%
Fully 
applies

48%
Somewhat
applies

33%
Does not

really apply

12%
Does not

apply at all

In the future, robots 
will be able to take 
many burdensome 

tasks off our hands.

19%
I fully 
agree

63%
I rather
agree

14%
I rather 

don't agree

4%
I do not 

agree at all

Source: adesso SE | ki.adesso.de
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POSITIONING

It’s  
enough by far 
for top marks

When asked about the positioning of their own country, 
industry and company, most company managers 

indicated that they are less than pleased. The majority  
of the respondents rated the positioning between 

mediocre and poor. Unfortunately, their own company  
is no exception: 40 per cent characterise the AI situation 

as mediocre, while 26 per cent even consider it bad. 
Customers assess the situation in Germany almost  

as badly. 

not
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Only one in 
three managers 
is satisfied with 

the level of AI 
usage at their 

company. 

FOREWORD  | MANAGEMENT SUMMARY  | DEMOGRAPHICS  | TOPICS  | ASSESSMENT  | POSITIONING  | MEASURES  | CHATBOTS SPECIAL  | CLOUD SPECIAL

AI   
Stock-  
taking 19



How well is your country 
positioned in the field 
of AI compared with 

other countries?

3%
Very good

17%
Good

56%
Mediocre

24%
Bad

How well is your 
industry positioned in 

the field of AI compared 
with other industries?

6% | Very well

18%
Good

43%
Mediocre

32%
Bad

1% | Outstandingly 

How well is your 
industry positioned 

in the field of AI 
compared with 

other industries?

7% | Very well

25%
Good

40%
Mediocre

26%
Bad

2% | Outstandingly 

Source: adesso SE | ki.adesso.de
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Source: adesso SE | ki.adesso.de
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CUSTOMERS

In your opinion, 
how well is Germany 

positioned in the field 
of AI compared with 

other countries?

4% | Very well

19%
Good

58%
Mediocre

19%
Bad
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MEASURES

Much is planned, 
 has been 

implemented 

Regardless of whether one looks at sales, marketing 
or service, AI applications can play a central role in 
numerous business processes. And those in charge 
are open to almost all scenarios – as is indicated by 

the high approval ratings in the category ‘not planned, 
but conceivable’. For many companies, the use of AI 

applications in the CRM system is of interest: Altogether 
46 per cent of those questioned stated that they have 

already implemented AI, are currently in the process of 
implementing it or have concrete plans to do so. 

little

For one in 
three respon-

dents, AI-
based prices 
are unthink-

able.
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Hiring new 
employees.

24%
Implemented
or under
implementation 

27%
Planned

9%
Not

 conceivable

40%
Not

planned,
but we might
consider this

Training existing 
employees to acquire 

AI expertise 

21%
Implemented
or under
implementation 

29%
Planned

6%
Not

conceivable

44%
Not

planned,
but we might
consider this

Use of external 
consultants to 

evaluate and select 
AI solutions.

16%
Implemented
or under
implementation 

19%
Planned

17%
Not

conceivable

48%
Not planned,

 but we might 
consider this

Source: adesso SE | ki.adesso.de
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Commissioning 
external service 

providers to 
implement 

AI solutions.

21%
Implemented
or under
implementation 

17%
Planned

12%
Not

conceivable

50%
Not planned,

but we might 
consider this

Use of AI for 
automatic mood 

recognition 
(voice, facial expression 

or text analysis).

7%
Implemented
or under
implementation 

15%
Planned

34%
Not

conceivable

44%
Not planned,
but we might 
consider this

Individual pricing in real 
time based on purchase 

history, social media 
activities, etc.

7%
Implemented
or under
implementation 

14%
Planned

31%
Not

conceivable

48%
Not planned,
but we might 
consider this

Source: adesso SE | ki.adesso.de
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Developing 
products or services 
based on real-time 

usage data.

19%
Implemented
or under
implementation

21%
Planned

12%
Not

conceivable

48%
Not planned,

but we might 
consider this

Use of automated 
marketing, campaign 
and media planning 

based on real-time data.

14%
Implemented
or under
implementation 

26%
Planned

11%
Not

conceivable

49%
Not planned,

but we might 
consider this

Intelligent lead scoring 
that forecasts 

the conversion for 
each customer.

13%
Implemented
or under
implementation

19 %
Planned

16%
Not

conceivable

52 %
Not planned,

but we might 
consider this

Source: adesso SE | ki.adesso.de
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AI-based 
recommendation of 
the optimum next 

product, content or 
offer to customers.

14%
Implemented
or under
implementation 

23%
Planned

11%
Not 

conceivable

51%
Not 

planned,
but we might 

consider this

Use of 
AI components 
in the existing 
CRM system.

14%
Implemented
or under
implementation 

32%
Planned

8%
Not

conceivable

46%
Not 

planned,
but we might 

consider this

Use of a customer 
value analysis based 

on AI-driven 
evaluations.

13%
Implemented
or under
implementation 

24%
Planned

9%
Not

conceivable

54%
Not 

planned,
but we might 

consider this

Source: adesso SE | ki.adesso.de
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Understanding natural 
language to classify 

communication, 
for example.

15%
Implemented
or under
implementation 

22%
Planned

15%
Not

conceivable

48%
Not 

planned,
but we might 

consider this

Recognition 
and analysis of image 

or video content.

11%
Implemented
or under
implementation 

15%
Planned

29%
Not

conceivable

45%
Not planned,
but we might 
consider this

Automated 
translation 

of texts.

13%
Implemented
or under
implementation 

19%
Planned

18%
Not

conceivable

50%
Not planned,

but we might 
consider this

Source: adesso SE | ki.adesso.de
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CHATBOTS SPECIAL

Chatting is what 
 all about 

In many companies, chatbots are among the first AI 
application scenarios. The dialogue-based systems 

are often used in external service processes – and they 
perform well here. The vast majority of customers are 
fine with communicating with a chatbot. Somewhat 

surprisingly, Those who already have chatbot experience 
rated the communication favourably – 59% with ‘good’ 

or better. This means that the applications are not 
perceived as annoying, but rather as helpful. However, 

the application scenario is decisive. For example, only a 
minority of respondents can imagine opening an account 
through a chatbot. As an online shopping advisor, on the 

other hand, it is seen as viable by many people. 

they’re
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Nearly one in 
three compa-
nies relies on 

text chats.
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Text chats

27%
Implemented
ot under
implementation 

27%
Planned

8%
Not

conceivable

38%
Not 

planned,
but we might 

consider this

Voice chats

12%
Implemented
or under
implementation 

16%
Planned

27%
Not

conceivable

45%
Not 

planned,
but we might  
consider this

Building on 
existing offers 

(such as Alexa Skills)

10%
Implemented
or under
implemented 

14%
Planned

34%
Not

conceived

42%
Not 

planned,
but we might 
consider this

Source: adesso SE | ki.adesso.de
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Source: adesso SE | ki.adesso.de
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Which technology platform do you use or plan to use for your chatbot projects?

0

10

20

15

5

25

30

35

40

in-house-
develop-

ment

20%

IBM 
(Watson 

Assistant)

Microsoft rasa.ai Amazon 
(AWS)

6%

Google 
(Dialogflow)

Salesforce 
(Einstein)

2%

Oracle

2%

Other  
technologies

6% 5%

37%

13%
9%
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Chatbot benefits: 
 Continuous 

availability of 
the service 

47%
Fully 
applies

41%
Somewhat

applies

4% | Does not apply at all 

8% | Does not really apply

Source: adesso SE | ki.adesso.de

Chatbot benefits: 
No or shorter 

service waiting 
times

38%
Fully 
applies

48%
Somewhat

applies

             4% | Does not apply at all

10% | Does not really apply

Chatbot benefits:
Lower costs

20%
Fully 
applies

43%
Somewhat
applies

6% 
Does not

apply at all

31% 
Does not

really apply
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Use of chatbots as a 
service for customers 

(e.g., for checking 
contract data)

13%
Implemented
or under
implementation

22%
Planned

14% 
Not conceivable

51% 
Not planned,

but we might 
consider this

Source: adesso SE | ki.adesso.de

Use of chatbots 
as a service for 

interested parties 
(e.g., for creating offers)

12%
Implemented
or under
implementation 

17%
Planned

22% 
Not 

conceivable

49% 
Not planned,

but we might 
consider this

Use of chatbots 
as a service for 

employees (e.g., 
for handling holiday 

leave requests)

11%
Implemented
or under
implementation 

12%
Planned

14% 
Not 

conceivable

63% 
Not planned,

but we might 
consider this
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Could you imagine 
communicating 

with a text-based 
chatbot?

26%
Definitely
 

43%
Generally yes

12% 
Out of the 

question

19% 
Rather no

Source: adesso SE | ki.adesso.de

You have experience 
with a text chatbot: 

How often do you use 
such a system?

11%
1 time

26%
Two to 
three 
times 

42% 
Never

21% 
Four times 
or more

You have experience 
with a text chatbot: 
How would you rate 
the conversation?

5%
Outstanding 

18%
Very good

28% 
Mediocre

36% 
Good

13% 
Bad
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Source: adesso SE | ki.adesso.de
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If you already have experience with a chatbot, in which context do you accept this offer?

0

10

20

30

40

50

Website of 
a tele-

communi-
cations 
provider 

35%

Website 
of a 

dealer 

Website 
of a bank 

Website 
of an 

insurance 
company 

Website 
of a 

com-
parison 
portal 

14%

Website 
of an 

energy 
provider 

Website 
of a 

public 
authority 

4%

Website 
of a car 
dealer 

2% 1%

Passenger 
transport 
company 
(rail, air)

Shipping 
provider 

(DHL, 
Hermes

5%

44%

20%
18% 16%
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Can you 
imagine using 

a chatbot to open 
an account?

4%
Already used it

32%
Haven’t 
used it 
yet, but 
conceivable

64% 
Haven’t 
used it 

yet, not 
conceivable

Source: adesso SE | ki.adesso.de

Can you imagine 
using a chatbot for 

advice during online 
shopping?

16 %
Already 
used it 

43 %
Haven’t used 
it yet, but 
conceivable

41 % 
Haven’t 
used it 

yet, not 
conceivable Can you imagine using 

a chatbot to make 
an appointment with 

a public authority?

9%
Already 
used it

69%
Haven’t used it yet, 
but conceivable

22% 
Haven’t 
used it 

yet, not 
conceivable
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Chatbots make 
it easier to find 

information.

23%
Fully 
applies

50%
Somewhat 
applies

19% 
Does not 

really 
apply

8% 
Does not 

apply at all

Source: adesso SE | ki.adesso.de

Chatbots reduce 
service-related 
waiting times.

40%
Fully 
applies

46%
Somewhat 

applies

9% 
Does not 

really apply

5% 
Does not 

apply at all

Chatbots ensure 
that customer 

service is available 
around the clock.

56%
Fully 
applies 

36%
Somewhat 

applies

4% 
Does not 

really apply

4% 
Does not 

apply at all
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The biggest hurdle 
with chatbots: 

The application does not 
understand my request.

37%
Fully 
applies

46%
Somewhat 

applies

16% 
Does not 

really apply

1% 
Does not 

apply at all

Source: adesso SE | ki.adesso.de

The biggest hurdle with 
chatbots: The application 

knows too little.

31%
Fully 
applies

47%
Somewhat 

applies

20% 
Does not 

really apply

2% 
Does not 

apply at all

The biggest hurdle 
with chatbots: 

The statements 
are not reliable.

18%
Fully 
applies 

52%
Somewhat 
applies

26% 
Does not 

really apply

4% 
Does not 

apply at all
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The technology behind the technology – cloud offerings 
also serve this role in the AI environment, As is confirmed 
by a considerable number of interviewees: Almost exactly 
half of the companies with previous AI application expe-

rience are drawing on cloud solutions. Traditionally, many 
managers see advantages in terms of costs and – closely 
linked to this – in the associated reduced investment in 

their own infrastructure. With regard to AI, the possibility 
of obtaining preconfigured applications via cloud offers 

is an added incentive. For 86 per cent of decision-makers, 
this represents the central cloud advantage. In contrast, 

data protection guarantees of cloud providers are not very 
convincing. 66 per cent see this as the biggest hurdle in the 

cloud arena.

CLOUD SPECIAL

Cloudy with a 
 of AIchance
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The chatbot’s 
statements are 

not reliable.

49 %
Yes 

51 % 
No

Source: adesso SE | ki.adesso.de
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If so, what do you use cloud solutions for?

0

20

40

60

80

100

To 
store 
data

52%

To obtain AI 
applications 

None 
of this 

88%

3%
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Benefits of using 
the cloud: Obtain 

out-of-the-box 
AI solutions

32%
Fully 
applies 

54%
Somewhat 

applies

11% 
Does not 

really apply

3% 
Does not 

apply at all

Source: adesso SE | ki.adesso.de

Benefits of using 
the cloud: Hardly any 

own infrastructure 
is necessary

27%
Fully 
applies

49%
Somewhat 

applies

18% 
Does not 

really apply

6% 
Does not 

apply at all

Benefits of using 
the cloud: Lower costs 

compared to 
on-premises operation

15%
Fully 
applies 

47%
Somewhat 
applies

29% 
Does not 

really apply

9% 
Does not 

apply at all
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Hurdle for cloud usage: 
Inadequate data 

protection guarantees

21%
Fully 
applies 

45%
Somewhat 
applies

25% 
Does not 

really apply

9% 
Does not 

apply at all

Source: adesso SE | ki.adesso.de

Hurdle for cloud usage: 
Vast and confusing 

offering

5%
Fully 
applies 

37%
Somewhat 
applies

43% 
Does not 

really apply

15% 
Does not 

apply at all

Hurdle for cloud usage: 
Inadequate internal 

know-how

13%
Fully 
applies

51%
Somewhat 
applies

22% 
Does not 

really apply

14% 
Does not 

apply at all
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Discovering use cases

Abstract mind games will not help you 
to see the potential of AI. But our use 

cases will. From chatbot to text analysis, 
from automated sales to automated 

communication processes. Take a look 
at what AI is changing in the here and 

now: in the world of football, in the car, 
in business – and before long, in  

your company.

www.ki.adesso.de 

Building AI systems

AI applications are the result of flaw-
lessly planned and implemented proj-

ects. However, These systems pose 
different challenges to developers than 
traditional information systems. This 
has an impact on the way projects are 
structured, and it impacts the level of 
expertise required of those involved. 

Our ‘building AI-based systems’ process 
model is our answer to these challenges. 

www.ki.adesso.de 

Team up with experts

When it comes to Artificial Intelligence, 
we have over 20 years of experience as 
an IT service provider. We can draw on 

instruments, procedural models and pro-
cesses that match your goals and meet 
your requirements. Our AI experts are 
familiar with current technologies and 
know in detail how to develop business 

models and applications based on these.

www.ki.adesso.de  

Seeing processes differently – building systems differently
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adesso SE
Adessoplatz 1
44269 Dortmund, Germany
Phone: (+49-231) 7000-7000
Fax: (+49-231) 7000-1000
info@adesso.de
www.adesso.de

ki@adesso.de | ki.adesso.de/en/
questions
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